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[Immediate Release] 

 

ChinaVision Announces 2012 Annual Results 

Revenue Surges to HK$1,016,486,000  
Achieves Business Turnaround with Net Profit of HK$177,153,000 

*    *    *    *    * 

Works Closely with Strategic Partners to Build a  

Comprehensive Television and Film Culture Business Chain 
 

Financial Highlights 

 Turnover surged to HK$1,016,486,000 (2011: HK$288,353,000), mainly attributable to the 

notable increase in turnover driven by the robust growth of media-related business after the 

acquisition of CEMG  

 The Group executed a successful turnaround with net profit amounting to HK$177,153,000 

(2011: loss of HK$75,341,000) 

 Basic earnings per share were HK2.36 cents (2011: loss per share HK1.49 cents) 

 NAV per share was HK$0.17 (2011: HK$0.03) 

 

(Hong Kong, 27 March 2013) – ChinaVision Media Group Limited (“ChinaVision” or the “Group” 

stock code: 1060) is pleased to announce its annual results for the year ended 31 December 2012 (the 

“year under review”).  

 

During the year under review, the Group reported substantial growth in turnover to approximately 

HK$1,016,486,000 (2011: HK$288,353,000). Gross profit increased to HK$423,291,000 (2011: gross 

profit of HK$27,285,000). The Group executed a successful business turnaround and reported a net 

profit attributable to owners of the Company of HK$177,153,000 (2011: loss of HK$75,341,000), 

which included a satisfactory profit contribution from the Group’s core businesses, as well as a gain 

from the disposal of certain assets. The Group’s earnings per share (basic and diluted) were HK2.36 

cents (2011: loss per share of HK1.49 cents). 

 

The substantial improvement in the business results was mainly attributable to the successful business 

integration after completion of the Group’s acquisition of China Entertainment Media Group Limited 

(“CEMG”). The two media groups could collaborate in the production and distribution of more 
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television drama series, to generate a satisfactory revenue for the Group. During the year under review, 

the revenue generated from production and distribution of television dramas surged to 

HK$378,039,000, accounting for more than 37% of the Group’s total turnover.  

 

Mr Dong Ping, Chairman of ChinaVision, said, “We are very delighted to see the encouraging 

progress of the Group’s business during the year under review. The notable improvement in our 

business results was closely related to the consolidation of the Group’s resources and the consequent 

synergies generated among all businesses during the year. The Group has closed a number of major 

and innovative plans during the year. We have initiated in-depth strategic partnership with Tencent 

across a number of areas. A significant development during the year was forging a strategic alliance 

with renowned international star and director Stephen Chow to produce, promote and distribute 

movies and the investment and development of a culturally themed film art centre. The box office 

receipts of “Journey to the West: Conquering the Demons”, the first film production under the 

partnership, has exceeded RMB1.2 billion in Mainland China, and broken a number of records. We 

believe our close collaboration with Mr Chow will further enhance the core competitive advantages of 

the Group and lay a solid foundation to build an all-encompassing television and film culture industry 

business chain.” 

 

Business Review 

 

Television and Film Business 

 

During the year under review, the film, television program and television drama series production, 

distribution and licensing businesses brought the Group a revenue of HK$415,936,000 (2011: 

HK$46,757,000) with a segment profit of HK$162,277,000 (2011: loss of HK$30,783,000). The 

substantial growth was principally attributable to the notable growth in revenue from producing and 

distributing television drama series. 

 

TV Drama Production and Distribution 

Guided by the motto of “Building a Strong Brand; Producing Outstanding Dramas” to develop its 

television and film business, the Group has gained fruitful results. “Liang Jian – Tie Xue Jun Hun” (亮

劍 – 鐵血軍魂), a stunning large-scale New Year production last year, “Zheng Zhe Wu Di” (正者無

敵) of the “Heroic Trilogy” (英雄無敵) series, a Japanese-resistance drama set in World War II, and 

“Qiang Shen Chuan Qi” (槍神傳奇), a large-scale production about the military defense industry 

produced especially for the Eighteenth Chinese People’s Political Consultative Conference have all 

attracted outstanding audiences and brought promising sales revenues to the Group.  
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During the year under review, the Group has adopted an aggressive strategy and actively explored new 

development directions for drama. The Group has produced trendy contemporary TV drama series 

such as “Ya Dian Na Nu Shen” (雅典娜女神) and “Nu Ren Bang” (女人幫), and shooting has been 

completed. Sales of these two drama series have been promising. “Cheng Shi Lian Ren” (城市戀人), 

which is invested, produced and filmed by the Group, has completed shooting in September 2012. 

This appealing TV series, with Choi Ji Woo to appear in the Chinese iconic drama again, nine years 

after her last drama series broadcast in China, is planned to be broadcast on several cable TV channels 

during the second half of 2013.  

 

Investment and Development of Film 

During the year under review, the Group has entered into an agreement with Bingo Group Holdings 

Limited (“Bingo”; stock code: 8220) for acquiring a 30% equity share of the motion picture “Journey 

to the West: Conquering the Demons”, directed by renowned star Stephen Chow (“Mr Chow”), at a 

consideration of RMB38,000,000. The investment gives the Group the rights to produce, market and 

distribute this motion picture on a worldwide basis. The movie has hit the screens across the PRC and 

Hong Kong during the Spring Festival this year. As of today, its accumulated box office receipts in 

Mainland China has exceeded RMB1.2 billion, breaking 23 box office receipts records of Chinese 

movies, which made it become one of the most successful Chinese movies to top the box office for 

five consecutive weeks. At the same time, the Group has entered into a joint agreement with Stephen 

Chow to invest in five movies over seven years, whereby Mr Chow will serve as the presenter, 

producer, director, screenwriter, actor or in other key positions. 

 

Apart from this, in the February subsequent to the year under review, the Group announced its plan to 

develop a 1,048.5 mou “Journey to the West” Film Art Centre project in Wuzhen hands in hands with 

Mr Chow. The Film Art Centre will recreate the setting of the “Journey to the West: Conquering the 

Demons”, the initial film produced in collaboration with Stephen Chow. Both parties also plan to add 

other related elements from the upcoming hit films created or directed by Stephen Chow into the Film 

Art Centre, aiming to create a pioneer Asian film art centre and an extended Chinese cultural facility. 

 

Besides Stephen Chow, the Group has also assembled a constellation of stars including Ge You, Chen 

BaoGuo and Huang Bo; accomplished screenwriters such as Hai Yan, Yan GeLing and Dong Zhe; and 

renowned movie directors including Yin Li and Ding Sheng to set up television and film workshops. 

The director workshops, the numerous movie investment projects and the Group’s movie investments 

and production efforts during the year under review have opened a golden era for the Group’s film and 

TV production. 

 

In addition, the Group has leveraged its strategic partnership with Tencent Holdings Limited 
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(“Tencent,” stock code: 700) by prompting Tencent Video Platform (騰訊視頻), a subsidiary of 

Tencent, to enter into an agreement with “Journey to the West: Conquering the Demons” to secure the 

exclusive network distribution rights and an official website copyright. The Group plans to extend its 

collaboration with Tencent leveraging its immense number of subscribers and powerful and proven 

movie and drama operation model to bolster the promotion of its television and film business across 

wider media channels.   

 

Television Advertising Business 

 

After completion of the acquisition of CEMG and through the 10-year strategic cooperation agreement 

signed with Gansu Provincial Film and TV Broadcast Group, the Group exclusively operates 

television advertising and content programming segments of the Gansu Satellite TV network. The 

Group has conducted a complete restructuring of Gansu Satellite TV aiming at making it become “the 

top living satellite channel in the PRC” with “living a better life” as the slogan. A series of innovative 

programmes have been launched to introduce a trendy, healthy, green and intelligent lifestyle to 

audiences. In addition to implementing such measures as securing better advertising time slots and 

enhancing programme content, the Group has also produced a brand new “micro film” programme, 

which have not only opened a new chapter among satellite TV channels in the PRC, but also generated 

high advertising revenue for the Group and brought this segment to achieve business turnaround 

during the year under review.  

 

Mobile New Media Business 

 

During the year under review, the Group’s mobile new media business has also recorded satisfactory 

growth with total revenue increased by more than 70% as compared with that of last year. The number 

of users rose by 5 times to 11.86 million. The Group is strengthening its collaboration with the three 

major mobile communications operators, namely, China Mobile, China Unicom and China Telecom, to 

develop the mobile TV business. Sales revenue from this business segment was satisfactory during the 

year under review, which increased by 60% when compared with corresponding period last year and 

achieved a turnaround in business. On the other hand, the Group’s mobile value-added business such 

as mobile digital reading, mobile music and mobile animation businesses have also made good 

progress, with mobile digital reading business achieving the most satisfactory growth. The Group is 

working hard to enrich the content and improve the quality of its mobile new media business, in order 

to keep this segment growing. 
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Print Media Business 

 

Riding on Group’s continuous efforts in business development and operation improvement, Beijing 

Times has not only grown to become a diversified media group, covering Jinghua Books (京華圖書), 

Jinghua Artistic Services (京華演藝), Jinghua TV (京華視頻), Jinghua Advertising (京華廣告), 

Jinghua Logistics (京華物流), Jinghua website (京華網), e-business services (億家網) and other 

electronic terminal products under the Jinghua brand, but also contributed stable income to the Group. 

In May 2012, Beijing Times announced its global debut of Cloud Newspaper, which integrated 

traditional print media (front-port) and mobile internet (end-port) by using image recognition 

technology. With two ports as entrances, Internet gets “alive” in the newspaper. After six months of 

operation, the Cloud Newspaper has been widely recognized by General Administration of Press and 

Publication of the PRC and the readers. Besides, the stylish business division, which was established 

around two years ago, has entered the fast growth track, the placement of high-end product 

advertisements has since maintained steady growth. During the year under review, Beijing Times 

generated stable returns to the Group. 

 

For magazine operation, the Group’s up-market women’s magazine, 費加羅 FIGARO, has become 

more widely accepted by renowned international brands. In August 2012, the Group launched 

FIGARO Cloud Magazine (費加羅雲拍), making it the first modern lifestyle magazine in Mainland 

China presenting an image via mobile devices by integrating new media and traditional print media. 

As such, it has created a true 360 degree omnimedia and has enjoyed an overwhelming response in the 

market. During the year under review, while 費加羅 FIGARO has not recorded a profit, it’s believed 

that by capitalising on the brand awareness created by the Group’s professional team and their 

dedicated efforts, the magazine is likely to achieve a business turnaround in the near future and will 

generate stable returns to the Group.  

 

Mr Dong concluded, “During the past year, the Group has not only dedicated to further strengthening 

its existing television and film business, but also actively explored high yield-accretive opportunities 

to produce and invest in film or television dramas which are of excellent content. With the 

development of ‘Journey to the West’ movie series and the Film Art Centre project, we are committed 

to building a new sustainable development area merging film and television production. This, in turn, 

will further advance the Group’s strategy to build a television and film culture industry business chain. 

In addition, the Group has also commenced collaboration with Stephen Chow to produce the second 

cinema epic after “Journey to the West: Conquering the Demons”. In view of the tremendous success 

of that first movie, we expect the new and subsequent movies to continue to bring extraordinary new 

experiences to audiences and earn exceptional box office receipts.  
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Looking forward to 2013, we will continue to integrate and explore upstream and downstream 

resources in the industry. On one hand, the Group is actively and effectively adjusting between 

different business divisions including the television and film business, mobile new media business, 

print media business and television advertising business, in order to make some of the businesses more 

profitable and further strengthen the well-performed businesses to grow steadily. The Group also 

strives to realise synergies through integrating internal resources and further promote the collaboration 

among the teams. On the other hand, the Group will actively introduce both capital and strategic 

partners in order to expand the culture industry business chain and at the same time provide a wider 

development platform and stronger support base. Looking ahead in 2013, the Group will further 

enhance its core competencies in the industry, by formulating and executing clear business strategies, 

leveraging its capital strength, continuing to implement a standardised operation model and following 

an advanced management philosophy. Meanwhile, the Group will also adhere to the motto of 

“Leading future development through cultural creativity” and strive to become a large cultural media 

group that can produce its own quality content and operate its own extensive sales network, aiming to 

bring high returns for shareholders over the long term.” 

 

- End - 

 

About ChinaVision Media Group Limited (SEHK: 1060) 

ChinaVision is an integrated media entertainment company and is principally engaged in the film, television, print media, 

and mobile new media businesses in China. Its television and film business produces, distributes and licenses film and 

television programs, and has had an interest in the production and distribution of several box office hits and top rated TV 

dramas such as “Let the Bullets Fly” and “The Invincible Agent” etc. It is also engaged in television advertising business. 

Its print media business is involved in newspaper advertising and the distribution of the Beijing Times, a leader in the 

Beijing morning post retail market, as well as publishing and distribution of madame FIGARO, a premium fashion 

magazine for women. Under its mobile new media business, the Company develops and distributes mobile television, 

mobile games and other mobile value-added services.  

 

Media Enquiries: 

Strategic Financial Relations Limited 

Joanne Lam (852) 2864 4816 joanne.lam@sprg.com.hk 

Maggie Au    (852) 2864 4815 maggie.au@sprg.com.hk 

Fion Hu  (852) 2864 4883 fion.hu@sprg.com.hk  

Fax:    (852) 2804 2789 / 2527 1196 

Website:  www.sprg.com.hk 
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